Descriptions — Advettising
of
Courses

449. Direct Response Advertising and
Promotion Management
Spring. 4(3-2)
P: ADV 346 or concurrently, R: Open only to Advertising
majors.
Planning, management and evaluation of direct re-
sponse advertising promotion strategies and their re-
lationship to the overall advertising process.

465. Advertising and Social Responsibility
Fall, Spring, Summer. 4{4-0)

P: ADV 317, ADV 346. R: Open only to Advertising
majors. Completion of Tier I writing requirernent.
Impact of advertising on society, the culture and the
economy. Ethical systems as bases for evaluating ad-
vertising. Self-regulation, laws and government regu-
lation of advertising. Stereotyping in advertising.

470 Infernational Advertising

Spring. 4(4-0)
P: ADV 346. R: Open only to Advertising majors.
Comparative analysis of cultures, economic systems,
laws and legal systems, political conditions, societies
and new technologies as a basis for decisions on inter-
national advertising.

473, Consumer Research and Advertising
Planning
Fall, Spring, Summer. 4(4-0)
P: ADV 346. R: Open only to Advertising majors.
Acquisition, analysis, and interpretation of consumer
research information. Applicatien of such information
to the practice of advertising.

486. Advertising Management

Fall, Spring, Summer. 4(3-2}
E: ADV 473. R: Open only to Advertising seniors and
graduate students. Completion of Tier I writing require-
ment.
Decision theory and techniques to plan, prepare, direct,
control and evaluate advertising and public relations
campaigns. Application of advertising theory and tech-
niques.

490, Independent Study

Fell, Spring, Summer. I fo 6 credits. Astudent
may exrn ¢ maximum of € credits in all enrollments for
this course.
R:Open only to Advertising majors. Approval of depart-
meni; application required.
Supervised individual study in an area of advertising
or public relations.

493. Advertising/Public Relations Internship
Fall, Spring, Summer. 1 to 4 credifs.

R:Open only to Advertising majors. Approval of depart-

ment; application required.

Supervised experience in a professional environment.

823, Consumer Behavior

Fall, Spring. 4(4-0)
Concepts and theories from behavioral sciences. Their
use for developing advertising and public relations
programs. Interpersonal and mass communication in-
fluences on consumer behavior.

826. Advertizsing and Promotion
Managemeni
Fall, Spring. #(4-0)
P: ML 805 or concurrently.
Planning promotional strategy. Establishing policies
for decision-making. Execution and evaluation of ad-
vertising and sales prometion programs. Emphasis on
case analysis.

846, Management of Media Programs

Fall. 3(3-0)
Planning, execution, and control of media programs.
Theory and techniques of budget allocation including
marginal analysis, mathematical programming, simu-
lation and game theory.
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850, Public Relations Planning

Fall. 3(3-0)
Planning, execution, and evaluation of publicrelations
programs. Theories, techniques, and applications. Top-
ics include media relations, government relations, and
fundraising.

865. Advertising and Sociely

Spring. 3(3-0)
Impact of advertising on individuals, society, and the
economy. Public policy issues relevant to advertising.
Regulation by government and industry.

870, International Advertising

Spring. 3(3-0)
P: ADV 826 or concurrently.
International dimensions of advertising and other mar-
keting communications. Comparative analysis of eco-
nomic, cultural, and legal conditions that affect
advertising activities. International and foreign media.

875. Advertising and Public Relatfions
Resgearch
Fall. 4(3-2)
P: One introductory research design or statistics course.
R: Open only to graduate students in College of Com-
munication Arts and Sciences.
Data collection and analysis, Use and interpretation of
software package output.

890.  Independent Study

Fall, Spring, Summer. I lo 6 credits. A student
may earn & maximum of 6 credits in all enrollments for
this course.
R: Open only to graduale students in Advertising and
Public Relations. Approvel of department.
Directed study under faculty supervision.

899. Master’s Thesis Research

Fall, Spring, Summer, 1 to 8 credits. A student
may earn a maximum of 8 eredils in oll enrollments for
this course.
R: Open only lo students in adverlising and public
relations.
Faculty supervised thesis research.

9718, Qualitative Research Methods

Spring. 3(3-0) Interdeparimental with Jour-
nalism and Telecommunication. Administered by Jour-
nalism,.
R: Open only to Ph.D. students in Mass Media and
Communicalion,
Qualitative research in mass and specialized commu-
nication systems. Topics include documentary, bibliog-
raphic, case study and participant observation
methods.

921, Media Theory

Fall, 3(3-0) Interdepartmental with Journal-
ism and Telecommunication.
R: Open only to Ph.D. students in Mass Media and
Communication.
Process and effects of mediated communication. Audi-
ences, socialization, and persuasion. Macro-societal,
and intercultural perspectives. Theory construction.

930. Law and Public Policy of the Media

Fall. 3(3-0) Interdepartmental with Journal-
ism and Telecommunication. Administered by Journal-
isn.
R: Open only to Ph.D. students in Mass Media.
Philosophical, legal, political, and statutory principles
underlying law and public policy applied to media.
Selected issues involving constitutional law, common
law, statutes, and administrative policy.

9640, Media and Technology

Spring. 3(3-0) Interdepartmental with Tele-
communication and Journalism. Administered by Tele-
communication.
R: Open only to Ph.D. students in Communication Arls
and Sciences-Mass Media or Communicalion or ap-
proval of departmend.
Theoretical frameworks concerning media and commu-
nication processes, and theirinteractions with technol-
ogy. Social, organizational, critical, and economic
perspectives.

965. Media Economics

Spring. 3(3-0) Interdepartmental with Tele-
communication and Journalism. Administered by Tele-
commutication.
R: Opern only to Ph.D. students in Communication Arls
and Sciences-Mass Media or Communication or ap-
proval of department.
Economic theory and analysis relevant to the mass
media. Economic structure and performance of mass
media and advertising industries. Competition among
media and within related industries.

975, Quanfitative Research Design

Fall. 3(3-0) Interdepartmental with Journal-
ism and Telecommunication.
P: One graduate-level research design or statistics
course. R: Open only to Ph.D, students in Mass Media.
Survey, experimental and content-analytic techniques
applied to the study of media. Academic and applied
research methods. Univariate and multivariate tech-
niques.

AEROSPACE STUDIES AS

Department of Aerospace Studies
Office of the Provost

111 Organization of the U.S. Air Force

Fall. 1(1-2)
The doctrine and mission ef the U.S. Air Force. History,
organization, and structure. Leadership labhoratory.

112, U.S. Strategic Offensive and Defensive
Forces
Spring. 1(1-2)
Missions and functions of specific Air Force commands
and role of commands in U.S. defense policy. Employ-
ment of contemporary military equipment and sys-
tems. Leadership laboratory.

211 The Development of Air Power -
Ascension to Prominence
Fall. I(1-2)
Factors contributing to change in the nature of military
conflict. History of air power from its earliest begin-
nings through World War IL. Evolution of air power
concepts and doctrine. Leadership labaratory.

212 The Development of Air Power - Key fo
Delerrence
Spring. 1(1-2)
History of air power from the end of World War II to
the present. Role of technology in the growth of air
power. History of air power employment in military
and non-military operations. Leadership laboratory.

321 U.S. Air Force Communication and
Ethics
Fall, 3(3-2)
Communication, management, and ethical skills for
Air Force officers. Emphasizes standards and profes-
sionalism in the modern officer corps. Leadership labo-
ratory.



222, Management and Leadership

Spring. 3(3-2)
P:AS 321,
Leadership theory, traditional Air Force management
functions, and current practices, Emphasizes the ap-
plication ofleadership concepts byjunior officers. Lead-
ership laboratory.

421, American Defense Policy and the
Management of Conflict
Fall. 3(3-2)
P:AS 322
Formation and implementation of defense policy and
siralegy. Bureaucratic interplay and impact of nuclear
technology. Investigation of current defense is-
sues.Leadership laboratory.

422, The Military and Sociely

Spring. 3(3-2)
P:AS 421
Role of the professional officer in a democratic society.
Global secority issues. Military justice and the laws of
war, Leadership laboratory.

490. Independent Study

Fall, Spring, Summer, 1to 3 credits. A student
may earn o maeximum of 3 credits in all enrollments for
this course.
R: Open only tojuniors and seniors. Approval of depart-
ment.
Investigation of a particular aspect of aerospace stud-
ies.

AFRICAN LANGUAGES

Department of Linguistics and
Germanic, Slavie, Asian and
Afriean Languages

College of Arts and Letters

AFR

1014, Elementary Swahili I

Fall. 4(4-1)
Speaking, reading, and writing Swahili, with em phasis
on developing oral proficiency.

10IB. Elementary African Language I

Fall, 4(4-1)
African language at the elementary level. Speaking,
reading, and writing, with emphasis on developing oral
proficiency slkills. Specific language varies.

102A. Elementary Swahili II

Spring. 4(4-1)
P: AFR 101A or approval of department.
Further work on speaking, reading, and writing Swa-
hili, with continued emphasis on developing oral profi-
ciency skills.

1028B. Elemeniary African Langucoge IT

Spring. 4(4-1)
R: Approval of department.
Further work on speaking, reading, and writing an
African language, with continued emphasis on devel-
oping oral proficiency skills.

151 Beginrning Individualized African
Language I
Fall, 4(4-1)
R: Appraval of department.
Individualized study of an African language at the
elementary level. Speaking, reading, and writing, with
emphasis on developing oral proficiency skills.

152, Beginning Individualized African
Language IT
Spring. 4(4-1)
R: Approval of departmeni.
Further individualized work on speaking, reading, and
writing an African language, with continued em phasis
on developing oral proficiency skills.

Agricultural and Extension Education — Desctiptions

201A. Second Year Swahili]

Fall, 4(4-1}
P: AFR 1024 or approvel of depariment,
Intermediate-level work on speaking, reading, and
writing Swahili, with emphasis on developing oral pro-
ficiency skills.

201B. Second Year African Language I

Fall. 4(¢-1)
R: Approval of department,
Intermediate-level work on speaking, reading, and
writing an African language, with continued emphasis
on developing oral proficiency skills.

2024. Second.Year Swahili IT

Spring. 4(4-1)
P: AFR 201A or approval of depariment.
Further intermediate-level work on speaking, reading,
and writing Swabhili, with continued emphasis on de-
veloping oral preficiency skills.
202B. Second-Year African Language II
Spring. 4(4-1)
K: Approval of department.
Further intermediate-level work on speaking, reading,
and writing an African language, with continued em-
phasis on developing oral proficiency skills.

251. Infermediate Individualized African
Language I
Fall. 4(¢-1)
R: Approval of department.
Intermediate-level individualized work on speaking,
reading, and writing an African language, withempha-
sis on developing oral proficiency skills,

258, Intermediate Individualized African
Language II
Spring. 4(4-1)
B: Approval of department.
Further intermediate-level individualized work on
speaking, reading, and writing an African language,
with continued emphasis on developing oral proficiency
skills,

290. Independent Study

Fall, Spring. 1to 4 credits. A student mayearn
a maximum of 8 credits in all enrollments for this
course.
R: Approval of department.
Special projects arranged by an individual student and
a faculty member in areas supplementing regular
course offerings.

460A. Advaenced Swahili

Fali, 8pring. 1 to & credits. A student may earn
a maximum of 20 credits in all enrollments for this
course
P: AFR 202A or approval of department.
Advanced study of Swahili. Speaking, reading, and
writing, with emphasis on developing oral proficiency
skills.

450B. Advanced African Language

Full, Spring, 1 to 5 credifs. A student mayearn
a maximum of 24 credils in all enrollments for this
course,
R: Approval of department.
Advanced study of an African language. Speaking,
reading, and writing, with emphasis on developing eral
proficiency skills. Language varies.

490. Independent Study

Fall, Spring. 1 to 4 credits. A studeni mayearn
a maximum of 8 credits in all enrollments for this
course.
R: Not open to freshmen and sophomaores. Approvel of
department.
Special projects arranged by an individual student and
a faculty member in areas supplementing regular
course offerings.

of
Courses

491 Special Topics in African Studies

Fall, Spring. 1to4credils. A student mayearn
a maximum of 8 credits in all enrollments for this
course,
R: Approval of department.
Special topics supplementing regular course offerings
proposed by faculty on a group study basis.

AGRICULTURAL AND
EXTENSION EDUCATION

Department of Agricultural and
Extension Education

College of Agriculture and
Natural Resources

AEE

101, Introduction to Educafion and
Communications in Agriculture and
Natural Resource
Fall. 3(3-0)

R:Open only io freshmen and sophomaores in the College

of Agriculture and Natural Resources.

Historical and philosophical foundations of agriscience

education and Agriculture and Natural Resources com-

munications. Theories and principles of learning, in-
ductive teaching, communication, and leadership in
the context of the land-grant system.

201 Visual Communications in Agricul fure
and Natural Resources
Spring. 3(2-2)
F: AEE 101. R: Open only to studenis in the College of
Agriculture and Notural Resources.
Understanding, use, design, and production of visual
communications in agriculture and natural resources.
Posters, print advertisements, and presentation
graphics,

203, American Agrarian Movements

Spring. 3(3-0)
Historical perspectives of Ameriea by pioneers, farm-
ers, ranchers and others who cultivated the land from
1700s to 1930. Agricultural movements, trends and
development.

301 Exploring World Agriculfure and
Natural Resources
Fall. 3(3-0)
P: AEE 101 or CS8 101 or FSM 200 or RD 201, R: Not
open to freshmen and sophomores.
International dimensions of agriculture and natural
resources. Social, economic, geographic, natural and
political constraints.

302, Developing and Managing Agriscience
and Natural Resources Education
Programs
Fall, 3(2-2)

P:AEE 101 or TE 150.

Development, management and relationships of key

components in effective agriscience and natural re-

sources education programs. Community resource use,
leadership development, program evaluation.

2038, Isgues in Agricultural and
Environmental Education Programs
Fall. 3(2-2)

P:AEE 101 or TE 150; FW 203. R: Not apen to freshmen

and sophomores.

Assessment and analysis of current issues and their

impact on agricultural and environmental education

programs.

a10, Envirenmental Communication

Fall, 3¢3-0) Interdepartmental with Resource
Development. Adminisiered by Resource Development.
P: RD 201, ZOL 250. R: Not open to freshmen and
sophomores.
Environmental risk communications. Conflict resolu-
tion, Mitigation and public forum management.



